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Analysis on the Satisfaction of the Image of Clothing Online
Shop to College Students' Consumption

SUN Bei-bei, LIU Jing
( College of Textile and Garment, QingdaoUniversity, Qingdao Shandong 266071, China )

Abstract: In the era of the rapid development of the Internet, the clothing online shopping market has great potential for development. The
author collected the data through the questionnaire issued to the college students and made an empirical analysis by using the SPSS software.
The research shows that each variable has a significant positive relationship to consumer satisfaction. In addition, the author believes that:
clothing network business should pay attention to their own image, grasp the consumption psychology of college students to carry out
effective marketing strategy, set up good reputation, in order to promote the performance of clothing network marketing, and help clothing
enterprises to formulate corresponding strategies to compete in the market.

Key words: college students; clothing online shopping; online shopping satisfaction; network retailer; network marketing



